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CORPORATE RESPONSIBILITY AND SUSTAINABILITY REPORT 2014
Explore the report at: www.pgecorp.com/sustainability

Local people. 
Long-term commitment.

Executive Summary
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PG&E Overview
Pacific Gas and Electric Company, a subsidiary of PG&E Corporation, is one of the largest 
combined natural gas and electric utilities in the United States. Based in San Francisco, the 
company delivers some of the nation’s cleanest energy to nearly 16 million people in Northern 
and Central California. PG&E Corporation had approximately $55.6 billion in assets as of 
December 31, 2013, and generated revenues of approximately $15.6 billion in 2013.

Headquarters Location 
San Francisco, California

Service Area 
70,000 square miles in Northern and Central California

Service Area Population 
Nearly 16 million people

Customer Accounts 
5.3 million—electric distribution 
4.4 million—natural gas distribution

Employees 
21,166 regular employees (as of December 31, 2013)

Approximately 13,150 employees are covered by collective bargaining agreements with  
three labor unions:
n International Brotherhood of Electrical Workers, Local 1245, AFL-CIO
n  Engineers and Scientists of California/International Federation of Professional and 

Technical Engineers, Local 20, AFL-CIO and CLC
n Service Employees International Union, Local 24/7

System
n 7,677 MW of owned hydroelectric, nuclear, natural gas, solar and fuel cell generation
n Approximately 159,115 circuit miles of electric transmission and distribution lines
n Approximately 49,200 miles of natural gas transmission and distribution pipelines

PG&E’s 2013 Electric Power Mix Delivered to Retail Customers

Wind: 29%
Geothermal: 22%
Solar: 21%
Biomass and Waste: 19%
Eligible Hydroelectric: 9%

Natural Gas: 28%
Nuclear: 22%
Eligible Renewable: 22%
Large Hydroelectric: 10%
Coal: 0%
Other*: 0%
Unspecified Power*: 18%

Composition of PG&E’s 2013 Total 
Eligible Renewable Resources**

*   “Other” includes diesel oil and petroleum coke (a waste byproduct of oil refining) and “Unspecified Power” refers to electricity generated that is not traceable to 
specific generation sources by any auditable contract trail.

* As defined by California’s Renewable Portfolio Standard. These figures will not be finalized until verified by the California Energy Commission.
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Our Sustainability Journey
PG&E’s commitment to corporate sustainability—
rooted in our long-standing focus on environmental 
excellence—has helped guide our company for 
decades. In recent years, we have emphasized 
through our sustainability lens an unrelenting focus 
on safety and our core business operations. Today, 
we are more intent than ever on strengthening our 
operations, improving the level of customer service we 
provide and revitalizing relationships with our many 
stakeholders. Together, these steps form the bedrock 
for our commitment to be a sustainable partner in 
the local communities we are privileged to serve.
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Message from  
the Chairman and CEO
To Our Stakeholders:

Nearly 16 million people count on PG&E every day for the energy that powers their lives—safely, 
reliably and affordably. But our success is ultimately defined by much more than just providing gas 
and electricity. Californians look to us to enable an ever-improving quality of life and a better future 
through everything we do, from leading on clean energy to giving back to our communities and 
fueling economic growth.

Our people choose to work at PG&E because we are excited, energized and inspired by these 
opportunities. We are proud to work on behalf of all of our stakeholders to create broad and long-
lasting value that is shared by customers and neighbors, employees, investors, business partners 
and others. And we know that continuing to deliver on this promise is vital. 

These commitments are important to every company in our industry. But they are especially critical 
at PG&E as we work to meet the high standards and demonstrate the accountability necessary 
to continue restoring confidence with our stakeholders and position the company for long-term 
success. As a result, our focus on sustainability has never been more central to the way we run 
every aspect of our business.

Most importantly, this focus is driving results. Throughout PG&E, our teams are relentlessly  
working to strengthen our safety culture and performance. We are adopting new technologies and 
exploring innovative solutions to create a more resilient, efficient 21st-century energy grid. We are 
delivering some of the nation’s cleanest energy and reducing other environmental impacts. We  
are working more closely than ever with our local communities to support economic growth, create 
jobs and expand opportunity. And in all of these efforts, we are also working to ensure that the 
essential services we provide remain affordable.

Overall, last year’s results and milestones give us confidence that PG&E is continuing to move 
in the right direction. Many of our accomplishments in these areas are highlighted in the stories 
and the metrics shared here. Our progress is also reflected in recognition from others, such as 
our recent selection once again for the Dow Jones Sustainability North America Index, a leading 
independent benchmark of overall sustainability performance.

At the same time, make no mistake, everyone at PG&E understands that we have more work 
ahead. You have our commitment that we will continue this journey until the work is done—
and done right. You also have our word that we will continue to be transparent about ongoing 
challenges, and we will continue to take decisive action to identify and address issues in our 
operations and culture. 

As always, as you read this year’s report, we invite—in fact, we encourage—you to share your 
feedback. We work to make open dialogue a fundamental part of our company’s culture, both within 
our organization and with stakeholders. Your thoughts are welcome and valued.

On behalf of our men and women throughout Northern and Central California, thank you for your 
ongoing engagement and your interest in PG&E.

Sincerely,

Tony Earley 
Chairman of the Board, CEO and President 
PG&E Corporation
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Our Business
Driven by our goal to become the safest utility in 
the nation, we continue to invest heavily in our 
core lines of business—gas operations, electric 
operations and energy supply—to modernize our 
infrastructure and make our system safe, reliable, 
affordable and clean. With an eye on the future, 
we are expanding supplies of clean and renewable 
energy, while building a smarter, more resilient 
and flexible system that enables us to better serve 
customers. In this evolving world of new energy 
options, we are committed to deepening our local 
connections in the communities we serve to work 
together toward a sustainable future for California.



6

Highlights
n  Completed substantial work across our natural gas system, including replacing 

more than 60 miles and validating the safe operating pressure for nearly 240 
miles of gas pipeline.

n  Delivered record electric reliability, as customers experienced the fewest service 
interruptions in PG&E’s history and the average length of a customer outage fell 
to an all-time low.

n  Led the way as the nation’s top utility for rooftop solar installations—and 
continued to plan for a future grid that can integrate even more solar and 
renewable energy, electric vehicles, and batteries distributed across the system.

n  Made continued investments in solar, wind and other renewable energy 
resources—staying on track to meet California’s target of 33 percent renewables 
by the end of 2020.

n  Maintained the nation’s largest investor-owned hydroelectric system—with a 
focus on working collaboratively to manage these resources during California’s 
drought.

n  Continued to safely operate the Diablo Canyon Power Plant, a vital energy 
resource for the state and a significant economic engine for the Central Coast.

n  Strengthened our approach to risk management by more fully incorporating risk 
into PG&E’s annual strategic planning process.

n  Launched a best-in-class corrective action program within gas operations to 
support our safety culture—and laid the groundwork for an enterprise-wide roll out.

21.3
minutes

Average response 
time to gas odor 

reports, top decile 
performance among 
natural gas utilities 

116.8
minutes

Average time a 
customer was without 
power over the year, 
the fewest minutes in 

PG&E’s history

Key Sustainability 
Indicators

(Photo by Matt Nauman)

We opened a new 42,000-square-foot Gas Control Center that operates 24/7 with 
transmission, distribution and dispatch operators working side-by-side. This cutting-
edge centralized facility enhances the visibility of the gas system and improves safety 
by providing inter-system communications and coordinated operational oversight.

PG&E Opens State-of-the-Art Gas Control Center
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Safety
At PG&E, nothing is more important than public and 
workforce safety. More than ever, we are working to 
create a culture in which safety is our highest value, every 
employee feels encouraged to openly raise and address 
safety issues, and where no one gets hurt.

Since the tragic gas pipeline rupture four years ago 
in San Bruno, California, we have made significant 
progress across our business with an unrelenting 
focus on safety. In order to achieve top level safety 
performance, we are continuing to invest substantially 
in upgrading our systems and work processes, adopt 
state-of-the-art safety technologies, and further 
refine our safety governance, metrics, policies 
and programs to drive performance improvements 
and cultivate the safety culture we aspire to.
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Highlights
n  Created a publicly available dashboard of public safety metrics across all three of 

our operating lines of business.
n  Conducted mandatory Safety Leadership Workshops—attended by more than 

5,000 employees—to align our leaders around PG&E’s safety strategy and equip 
them with the tools they need to support their teams in building a safety-first 
climate.

n  Continued to make safety performance the single largest driver for annual at-risk 
performance-based pay.

n  Hosted more than 600 training workshops for first responders to better prepare 
firefighters, police, public works officials and other authorities to respond to 
emergencies involving electricity and natural gas.

n  Donated $2.5 million to the American Red Cross’ Ready Neighborhoods 
program, which is improving disaster readiness for underserved communities.

n  Established a formal contractor safety program that sets clear requirements and 
expectations for contractors working with PG&E.

n  Staffed more than 1,150 interactive electric and gas safety demonstrations 
for students, youth groups, contractors, emergency personnel and customers 
throughout our service area.

21.4%
Reduction in the 

number of instances 
of electric “wires 

down” 

151
Number of minor, 
non-hazardous 

workable leaks to be 
addressed at year-
end, an all-time low

Key Sustainability 
Indicators

We continue to educate homeowners and professional excavators on the importance 
of calling 811 before digging so that PG&E can clearly mark underground equipment, 
helping to prevent injuries, property damage and outages. We have also launched task 
forces with local officials and first responders to highlight the importance of calling 811.

Call Before You Dig
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Customers
PG&E’s commitment to customers centers on providing 
safe, reliable and affordable gas and electric service. 
As we look ahead, delivering on that commitment 
increasingly means working with our customers on a 
local level to meet their different energy needs. We 
are also taking advantage of emerging technologies 
to provide new choices for customers, empower them 
to better manage their energy use and drive long-
lasting customer engagement and satisfaction.
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Highlights
n  Established 10 local cross-functional leadership teams as part of our ongoing 

effort to more effectively incorporate local needs and concerns into our operating 
decisions.

n  Continued to improve the customer experience based on customer analytics and 
insights, including launching a new mobile-optimized website so customers can 
check their accounts, pay bills and report outages using their mobile phones.

n  Helped customers save more than $155 million on their energy bills through 
energy efficiency, which also avoided more than 720,000 metric tons of CO2 
emissions.

n  Brought the total number of interconnected customer-owned solar power systems 
in our service area to more than 100,000—more than any other utility in the 
United States.

n  Engaged about 1 million of PG&E’s residential customers through customized 
energy reports that compare their energy use to similar homes in their 
neighborhoods.

n  Launched a new, simpler rate option that allows plug-in electric vehicle owners to 
charge their vehicles at a rate that is equivalent to $1 per gallon of gasoline and 
does not increase as their usage increases.

123,566
Number of homes 

weatherized through 
the Energy Savings 
Assistance Program

826
GWh

Electricity saved 
through customer 
energy efficiency, 

exceeding our target

Key Sustainability 
Indicators

PG&E’s Home Energy Reports program gives residential customers an analysis 
of their energy use along with personalized tips on how they can save energy. The 
reports show customers how their energy use stacks up against approximately 100 
similar households in their area. These comparisons can encourage customers to 
manage their energy better. In fact, the savings added up in 2013—electric savings 
totaled 81.3 GWh, enough to power about 12,800 typical homes for a year. Total 
estimated gas savings came to 2.8 million therms, nearly enough to serve 6,800 
typical homes for a year.

Home Energy Reports Stimulate Big Customer 
Savings
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Employees
Each day of the year, our employees bring a customer 
focus to their work, whether they are maintaining 
and improving our gas and electric infrastructure 
or interacting with a customer at a local office. We 
are working on many fronts to build and sustain 
the workforce PG&E will need to thrive in the long-
term—one that embraces a safety-first culture, adopts 
new skills training and strengthens connections with 
our communities, both today and into the future.
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Highlights
n  Rolled out a new medical plan to all employees, integrating more incentives for 

wellness opportunities and focusing on quality preventive care.
n  Strengthened our focus on career development to help employees grow in their 

current roles and advance over the long term.
n  Volunteered nearly 48,000 hours building homes and playgrounds, cleaning 

beaches and state parks, and mentoring students.
n  Raised more than $6.5 million through our annual employee giving campaign—

exceeding our goal and setting a new record for PG&E.
n  Engaged more than 4,300 employees, or about 20 percent of our workforce, 

in Employee Resource Groups that drive an inclusive culture within PG&E and 
serve our communities.

n  Launched our first Month of Service, when employees and retirees volunteered 
at more than 180 PG&E-sponsored events across our service area.

8.2%
Reduction in full-time 

employees unavailable 
for work for health 

reasons

47,855
hours

Number of employee 
volunteer hours

Key Sustainability 
Indicators

In recent years, we have stepped up efforts to recruit and retain veterans and help 
them adapt their military skills into successful careers in energy. We have also focused 
on helping women grow their careers within PG&E. For example, in 2013, PG&E’s 
PowerPathway workforce development program continued to provide a promising path 
for employment for would-be utility workers. This included courses that:

n Introduced military veterans to utility work in Sacramento, Fresno and Solano

n Prepared women for utility work in Oakland

n Trained would-be pre-apprentice line workers in San Jose

Building Career Pathways
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Economic Vitality
PG&E is an integral contributor to California’s economic 
prosperity. As a local provider of electricity and natural 
gas, the investments we are making to deliver a safe, 
reliable, affordable and clean energy future support jobs, 
stimulate economic growth and contribute to the tax base 
in hundreds of communities from Bakersfield to Eureka.

Despite signs of progress, many communities 
continue to face challenges attracting the resources 
needed to support economic development and job 
creation. We’re working to help: we’re building career 
pathways, collaborating with local organizations 
through charitable grants, expanding opportunities 
for diverse and local suppliers, and offering 
incentives to make homes and businesses more 
energy efficient, which saves customers money.
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Highlights
n  Invested more than $5 billion to enhance our system and improve safety and 

reliability.
n  Provided career opportunities for veterans and others through our 

PowerPathway™ workforce development program.
n  Achieved our highest-ever supplier diversity results, helping thousands of 

businesses to grow and hire.
n  Devoted $23.2 million to community investments that enriched educational 

opportunities, preserved our environment and supported the vitality of our 
communities.

n  Began offering a new economic-development rate designed to lower energy 
costs for qualifying businesses.

n  Continued to offer extensive energy efficiency assistance to help customers save 
money by reducing energy usage.

n  Made more than $119 million in franchise fee payments and nearly $317 million in 
property tax payments to local governments.

81%
Percentage of 
PowerPathway 

graduates hired into 
industry jobs

42.1%
Percentage of overall 
spending on diverse 

certified firms in 2013, 
our highest-ever 

achievement

Key Sustainability 
Indicators

An independent study showed that PG&E’s general operations support nearly 71,600 
jobs and more than $22.2 billion in economic activity in our service area. This study, 
based on 2012 data, included the market value of the goods and services we provided, 
our employees and all expenditures related to our general operations, as well as the 
“ripple effect” these had in the economy.
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Environment
Environmental excellence is an integral part of our 
business. PG&E has been working for decades to 
use resources efficiently, advance clean technologies 
and protect vital species and habitats. Our approach 
is grounded in a commitment to fully comply with 
all environmental requirements, but it also stretches 
further—to planning for California’s clean energy 
future, greening our vehicles and operations, and 
helping customers reduce their local impacts.
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Highlights
n  Collaborated to address the impacts of California’s drought, including conserving 

water in our facilities and helping customers save about 1.9 billion gallons 
through energy efficiency.

n  Extended our leadership on fleet electrification, unveiling the utility industry’s first 
     plug-in electric hybrid Class 5 work truck.
n  Continued steps to ensure the successful implementation of California’s 

landmark Global Warming Solutions Act (AB 32), which requires the gradual 
reduction of greenhouse gas emissions in California to 1990 levels by 2020.

n  Earned our first LEED™ Platinum rating, one of 14 LEED certifications for our 
facilities.

n  Updated our Supplier Code of Conduct to set new expectations in the areas of 
environmental compliance, labor and human rights, and business ethics.

n  Made our first land transfer as part of the Land Conservation Commitment, which 
ultimately will permanently protect 140,000 acres of PG&E-owned watershed 
lands.

n  Further integrated climate change adaptation planning into our risk management 
processes.

n  Earned a place on the Dow Jones Sustainability North America Index for the 
sixth consecutive year.

77%
Waste diversion rate 
at office facilities and 

service yards

22.5%
Percentage of power 

from eligible renewable 
resources delivered to 

customers in 2013

Key Sustainability 
Indicators

The water-saving technologies promoted through our energy efficiency incentives in 
2013 saved customers approximately 1.9 billion gallons, enough water to fill nearly 
2,800 Olympic-sized swimming pools. These savings were achieved by helping 
agricultural customers switch from high pressure irrigation systems to more efficient 
methods and through rebates that provide incentives for customers to purchase 
energy- and water-saving clothes washers, commercial laundry equipment, faucet 
aerators and low-flow showerheads.

Helping Customers Reduce Water Use
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Key Sustainability Indicators

In our Corporate Responsibility and Sustainability Report, we share our progress on a set 
of Key Sustainability Indicators for which we set annual targets. We also share data on our 
performance across additional environmental, social and economic measures.

Business
METRIC 2013  MEETS  2013  2014  
  TARGET TARGET RESULT TARGET

Gas Operations

Pipeline Safety Enhancement Plan

 Strength-Tested Transmission Pipeline (miles) 204 √ 238 183

 Transmission Pipeline Replacement (miles) 64 √ 64 31

 Valves Automated (valves) 75 √ 75 75

 Retrofitted Transmission Pipeline (miles) 121 — 1161 1102

Gas Pipeline Safety

 Validation of Transmission Pipeline Maximum  463 √ 463 N/A3 
 Allowable Operating Pressure (miles)  

 Gas Asset Mapping Duration4  90 √ 89 29 
 (average number of days)  

 Gas and Electric Dig-Ins5  3.90 — 4.46 N/A 
 (dig-ins per 1,000 Underground Service Alert tickets)  

 Gas Dig-Ins6  N/A N/A 2.74 2.60 
 (dig-ins per 1,000 Underground Service Alert tickets)  

Nuclear Operations

 Nuclear Operations7  
 (quartile industry performance) First quartile — Second  First  
    quartile quartile 
    (Unit 1) (Unit 1)

    Third  Second  
    quartile quartile 
    (Unit 2) (Unit 2)

Electric Operations

System Average Interruption Frequency Index— 
average number of outages per customer 1.070 √ 1.067 1.029

System Average Interruption Duration Index— 
average duration of outages per customer (minutes) 121.6 √ 116.8 115.0

Customer Average Interruption Duration Index— 
average restoration time per outage (minutes) 113.6 √ 109.4 111.8

Risk and Compliance Management

Employees Completing Annual Compliance  
and Ethics Training 99.8% √ 99.9% 99.8%

Management Employees Completing  
Annual Code of Conduct Training 99.8% √ 99.9% 99.8%

1  Pipeline retrofitted to accommodate inspection tools, and subsequently inspected. An additional 40 miles of pipeline retrofits were performed in 2013 through 
PG&E’s Integrity Management program.

2 Includes pipeline retrofits performed as part of the Pipeline Safety Enhancement Plan as well as through PG&E’s Integrity Management program.
3 PG&E completed validating the Maximum Allowable Operating Pressure for our entire gas transmission system in 2013.
4 Time required for gas asset information to be entered into PG&E’s gas mapping system after construction is completed.
5 Total number of third party dig-ins—damage from a third party resulting in repair or replacement of an underground facility.
6 New Key Sustainability Indicator.
7  Refers to 12 performance indicators for nuclear power generation reported to the Institute of Nuclear Power Operations and compared to industry 

benchmarks.
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Safety
METRIC 2013  MEETS  2013  2014  
  TARGET TARGET RESULT TARGET

Public Safety

 Leak Repair Performance1  1,000  √ 151 500  
 (number at year-end) or fewer   or fewer

 Gas Emergency Response2  
 (minutes) 22 √ 21.3 21

 Transmission & Distribution Wires Down3  3% √ 21.4% 20% 
 (percent reduction from prior year) 

 Electric Emergency Response4  88.3% √ 92.2% 93.6% 
 (percentage within 60 minutes) 

Workplace Safety

 Lost Workday Case Rate5 0.240 — 0.326 0.271

 Serious Preventable Motor Vehicle Incident Rate6 0.28 — 0.38 0.22

1  Number of grade 2 and 2+ leaks open at year-end. Grade 2 and 2+ leaks are minor and non-hazardous.
2  Average response time that a Gas Service Representative or a qualified first responder takes to respond to the site of an immediate response gas emergency 

order.
3  Number of instances where an electric transmission or primary distribution conductor is broken and falls from its intended position to rest on the ground or a 

foreign object (e.g., trees, vehicles, fences or other structures).
4  Percentage of time PG&E personnel respond (are on-site) within 60 minutes after receiving a 911 electric-related call, with on-site defined as arriving at the 

premises where the 911 agency personnel are standing by.
5  Number of Lost Workday cases incurred per 200,000 hours worked. A Lost Workday case is a current year OSHA Recordable incident that has resulted in at 

least one lost workday.
6 Measures only those incidents considered to be serious, rather than all incidents that were otherwise preventable.

Customers
METRIC 2013  MEETS  2013  2014  
  TARGET TARGET RESULT TARGET

Customer Satisfaction

 Customer Satisfaction Score1 75.2 √ 75.4 75.7

 Gas and Electric Meter Billing Accuracy2 99.74% √ 99.76% 99.76% 
 (percentage of bills) 

Energy Affordability

 Energy Savings Assistance Program 122,296 √ 123,566 122,296 
 (number of homes weatherized) 

 California Alternative Rates for Energy 1,417,000 — 1,386,000 1,418,000 
 (number of eligible customers enrolled) 

Customer Energy Efficiency3

 Electricity Saved (GWh) 599 √ 826 593

 Natural Gas Saved (million therms) 21.0 √ 31.0 20.0

 Generation Capacity Avoided (MW) 114 √ 160 100

1  Overall satisfaction of customers with the products and services offered by PG&E, as measured through a quarterly survey. Each year, we benchmark our 
survey with customers of best-in-class performing utilities from J.D. Power’s Customer Satisfaction Index. This helps us set our goal each year, as we aim to 
achieve top quartile performance in customer satisfaction.

2  Refers to the percentage of bills that are not adjusted after being mailed to the customer. Each year, a very small percentage of bills must be estimated, largely 
due to intermittent connectivity (similar to a cell phone temporarily losing its connection).

3  Data refers to annual energy savings or the first-year impacts associated with installed customer energy efficiency projects. Targets are based on mandated 
energy efficiency savings as agreed upon with the CPUC.
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Employees
METRIC 2013  MEETS  2013  2014  
  TARGET TARGET RESULT TARGET

Employee Engagement

 Employee Survey1, 2  N/A N/A N/A 75

 Employee Volunteer Hours 43,050 √ 47,855 50,000

 Employee Giving Campaign Pledges/Donations  $6.1 √ $6.5 $6.8 
 ($ million)

Employee Development

 Training Effectiveness3 N/A N/A 4.08 4.11

 Diversity and Inclusion1, 4 N/A N/A N/A 75

Health and Wellness

 Workforce Unavailable Due to Health5 8.4% √ 8.2% 8.0%

1  There was no 2013 target and result because PG&E’s employee survey is fielded every two years, a best practice among companies, to allow more time to 
execute on action plans to address issues identified in the survey.

2 Percentage of favorable responses to 8 questions on employee survey, which measures employee engagement.
3  Measures PG&E Academy training effectiveness on a five point scale through client surveys and performance evaluations, interviews and field observations. 

There was no target in 2013.
4 Percentage of favorable responses to questions on employee survey that are indicative of an environment where diversity is valued and inclusion is practiced.
5 Percentage of full-time employees unavailable for work either due to long-term or short-term health reasons.

Economic Vitality
METRIC 2013  MEETS  2013  2014  
  TARGET TARGET RESULT TARGET

Workforce Development

 PowerPathway Graduates Hired into Industry Jobs  80% √ 81% 82% 
 (percentage)

Energy Efficiency Workforce Education and Training

Pacific Energy Center

 Number of training sessions 150 √ 205 150

 Number of consultations 140 √ 224 140

Energy Training Center

 Number of training sessions 124 √ 175 124

 Number of consultations 40 √ 81 40

Food Service Technology Center

 Number of seminars 30 √ 44 30

 Number of consultations 1,000 √ 1,310 1,000

Supplier Diversity

 Spending on Certified Diverse Suppliers (percentage) 38.5% √ 42.1%1 40.0%

Community Investments

 Charitable Contributions  1.1% √ 2.1% 1.1% 
 (percentage of pre-tax earnings from operations)

1 In 2013, PG&E spent $2.3 billion on diverse suppliers, an all-time high and an increase of $1.3 billion compared to 2009.
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Environment
METRIC 2013  MEETS  2013  2014  
  TARGET TARGET RESULT TARGET

Compliance

 Agency Inspections Without a Written  90% √ 90% 90% 
 Enforcement Action

Buildings and Operations

 Additional Energy Use Reduction at 168 Sites1 3.5% √ 3.5% 3.5%

 Additional Water Use Reduction at 134 Sites2 2.0% — < 0% 1.6%

 Waste Diversion Rate at 115 Sites3 73% √ 77% 80%

Natural Resource Stewardship

 “Bird-Safe” Utility Pole Retrofits 2,000 √ 2,068 2,000

Clean Energy3

 Renewable Portfolio Standard 20% √ 22.5% Average  
 (average percentage of renewable energy delivered      of 23% over 
 to customers, 2011 to 2013)    2014 to 2016 
     period

1 Energy use is measured in MMBtus and the sites include offices and service yards.
2 Water use is measured in gallons and the sites include offices and service yards.
3  The waste metric measures the diversion rate in the final quarter of each year and includes all non-hazardous municipal waste at office facilities  

and service yards.
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Recognition for Corporate Sustainability

PG&E is honored to have earned local, national and international recognition for our 
commitment to corporate sustainability in 2013, including leadership related to the 
environment, community involvement, diversity and operations.

Local Awards and Recognition
n  American Red Cross Central Valley Chapter—Spirit of the American Red Cross Award
n   Association of Fundraising Professionals, California Valley Chapter— 

Outstanding Philanthropic Organization
n  California Black Chamber of Commerce—Diversity and Procurement Outreach Award
n  East Bay Clean Cities Coalition—Clean Air Champion Award
n  Fresno Area Hispanic Chamber of Commerce
n  Northern California Minority Supplier Development Council
n  San Francisco Business Times—Top Corporate Philanthropists in the Greater Bay Area
n  San Francisco and Marin Food Banks—Community Partner Award

Corporate Sustainability and Community Engagement
n  Civic 50—America’s Most Community-Minded Companies
n  Corporate Responsibility Magazine—100 Best Corporate Citizens
n  Dow Jones Sustainability North America Index
n  Edison Electric Institute—Emergency Assistance Award
n  Greentech Media & GTM Research—North American Networked Utility Award
n  Target Rock Advisors—Sustainability Utility Leaders Index
n  Utility Analytics Institute—2013 Analytics Innovation Award

Environmental Leadership
n   American Council for an Energy-Efficient Economy—Exemplary Energy Efficiency Program
n  FleetOwner Magazine—Vocational Fleet of the Year Award
n  National Arbor Day Foundation—Tree Line USA Award
n  Solar Electric Power Association—2012 Utility Solar Rankings
n  U.S. EPA—2013 Energy Star Partner of the Year Sustained Excellence Award

Diversity
n  Black EOE Journal—“Best of the Best” List
n  CAREERS & the disABLED Magazine—Top 50 Employers for Persons with Disabilities
n  DiversityInc—Top Regional Utility
n  DiversityBusiness.com—Top 50 Organizations for Multicultural Business Opportunities
n  HispanicBusiness Inc.—Leaders in Supplier Diversity
n  Human Rights Campaign—100 percent rating on Corporate Equality Index
n  G.I. Jobs Magazine—Top 100 Military-Friendly Employer
n   National Veteran-Owned Business Association—10 Best Corporations for  

Veteran-Owned Businesses
n    Women’s Business Enterprise National Council—2012 America’s Top Corporations  

for Women’s Business Enterprises

“PG&E” refers to Pacific Gas and Electric Company, a subsidiary of PG&E Corporation.
©2014 Pacific Gas and Electric Company. All rights reserved.


