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Sustainability
For PG&E, sustainability is about meeting the needs of 
today in a way that creates a better tomorrow—for our 
customers, communities, employees and the planet. As an 
energy provider with a mission rooted in public service, we 
embrace our role as a pioneer in the transition to a clean 
energy future and low-carbon economy. More than ever, 
we are also a committed partner in the local communities 
we are privileged to serve—focused on enabling 
economic vitality, sustainable growth and the overall well-
being of our customers.

Bound together by our steadfast focus on safety, 
excellence in our operations and leadership on the 
environment, we are working together to build a better, 
more sustainable California.
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Our Approach
As an energy provider for millions of Californians, we face choices 
every day with environmental, social and economic dimensions. 
The decisions we make can have a profound impact. For PG&E, 
sustainability means striking the right balance in those decisions 
so that we achieve our goals of providing safe, reliable, affordable 
and clean energy—today and into the future.

Our integrated approach to sustainability is guided by five overarching business 
goals: public and employee safety, delighting customers, engaging employees, 
rewarding shareholders and leading on the environment. Our ultimate measure of 
success is being a company that our customers trust, like and want to do business 
with and that can serve as a model for others in our industry and beyond.

Governance 

The Compliance and Public Policy Committee of PG&E Corporation’s Board 
of Directors has primary oversight of corporate sustainability issues, such as 
environmental compliance and leadership, climate change, community investments, 
and workforce development. This includes an annual review of PG&E’s sustainability 
practices and performance. Other committees of the PG&E Corporation Board 
and the full PG&E Corporation and Pacific Gas and Electric Company Boards 
address other components of PG&E’s sustainability commitment, such as public and 
employee safety, operational excellence and investments to increase our deliveries 
of clean energy and enable a low-carbon future.

Within management, PG&E’s Chief Sustainability Officer is responsible for leading 
PG&E’s corporate sustainability initiatives, reporting and engagement. This is 
done in coordination with other members of senior management responsible for 
functions such as supply chain management, environmental compliance and 
customer energy solutions.
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Employee-led initiatives throughout the business are also helping to integrate corporate sustainability priorities 
into our work. For example, our volunteer Grassroots Green Network actively engages employees to help 
reduce facility energy use, water use and waste, while our Employee Resource Groups (ERGs) provide an 
important link to diverse communities through volunteer service, mentoring and scholarship awards.

Strategy and Integration

PG&E’s sustainability commitment is well-aligned with—and mutually supported by—a number of California 
regulatory and public policy priorities. From support for energy efficiency and supplier diversity to a wide range 
of environmental measures, such as greenhouse gas reduction targets, California and its utilities work together 
to advance a broad sustainability agenda.

Within PG&E, we continue to integrate sustainability into our multiyear strategic planning process. We use a 
rigorous integrated planning process designed to identify compliance obligations and key risks; formulate clear 
multiyear goals and strategies; align resources; and ensure integration, consistency and continuity in our plans. 
The process focuses first on our risks, which leads to a long-term strategy to mitigate these risks and identify 
our critical objectives, and then matches our strategies with resource planning.

Collaborating with—and listening to—external stakeholders is crucial to this process. That is why PG&E 
established an external Sustainability Advisory Council to help guide our sustainability strategy and offer 
input and recommendations to PG&E as the company seeks to combat climate change and advance its clean 
energy, environmental stewardship, economic development and community vitality initiatives. The Council is 
comprised of leaders recognized nationally for their expertise on issues material to the long-term sustainability 
of our business.

Our materiality assessment, published in 2014, also continues to inform our sustainability strategy and broader 
enterprise-wide strategic planning process.

Creating Incentives

PG&E’s Short-Term Incentive Plan (STIP) reinforces PG&E’s 
sustainability commitment by rewarding eligible employees 
for achieving specific goals that are crucial to our success. In 
2015, we continued to tie compensation closely to safety, with 
public and workforce safety measures determining 50 percent 
of management’s annual at-risk performance-based cash 
compensation. Financial performance and customer service 
each represented an additional 25 percent.

For more details on the specific measures and targets for our 
2015 and 2016 STIP, as well as our 2015 results, please see 
page 49 of the 2016 PG&E Corporation and Pacific Gas and 
Electric Company Joint Proxy Statement.

Measuring and Communicating Our Progress

Holding ourselves accountable and reporting on our performance with transparency is essential and has been 
a hallmark of our approach since we began producing a formal corporate environmental report in the 1990s.

In this report, we share our progress on the Key Sustainability Indicators for which we set annual targets. We 
also share data on our performance across a wide range of environmental, social and economic measures. By 
reporting on a broad set of metrics and issues, the report shows where we are doing well, as well as where we 
have opportunities to strengthen our performance.

SHORT-TERM INCENTIVE PLAN – 
PERFORMANCE MEASURES 

Measure  2015 Weight

Safety1   50%

Customer2  25%

Financial3  25%
 
1.  Based on four subcomponents: nuclear operations safety, 

electric operations safety, gas operations safety and 
employee safety.

2.  Based on two subcomponents: customer satisfaction and 
average duration of electricity outages.

3. Based on PG&E Corporation’s earnings from operations.
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Materiality
PG&E published its first materiality assessment for corporate 
sustainability in 2014—a strategic project to help us identify 
topics that are material to the long-term sustainability of our 
business. Conducted in coordination with PG&E’s strategic 
planning process, the materiality assessment engaged our 
stakeholders, identified opportunities and risks, and sharpened 
our corporate sustainability strategy and reporting.

While we continue to engage our stakeholders on these issues, we recognize that 
PG&E’s materiality matrix captured a snapshot in time. Because our operating 
climate continues to evolve, we are assessing options for refreshing the assessment.
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PG&E’s Materiality Matrix

PG&E’s materiality assessment identified 18 issues. Every issue is material to PG&E’s long-term sustainability, 
regardless of its placement on the matrix.

For more information on how our materiality matrix was developed, please see our 2014 Corporate 
Responsibility and Sustainability Report.

What We Learned

Our materiality assessment provided important, actionable 
insights into our stakeholders’ priorities and our own business 
risks and opportunities. We continue to integrate these insights 
into our work. For example, we structured this report to highlight 
our strategy and performance on the issues deemed most 
material in the assessment.

Key insights of the materiality assessment included:

n  Reinforced our focus on the basics of our business. The 
assessment showed that safety, reliability, affordability and 
customer engagement are top priorities both for PG&E and our 
external stakeholders—and continue to be “foundational” issues.

n  Showed interconnections among issues. For example, the 
assessment illustrated that enabling technologies—such as those related to the smart grid, energy storage, 
electric vehicles and customer energy usage data—present many opportunities for PG&E and are connected 
to issues ranging from customer engagement to renewable energy. This interconnectivity continues to 
provide insight into how we might approach issues in a more integrated way.

Defining a “Material” Issue
A material corporate sustainability issue is one 
that has the potential to impact PG&E’s long-
term sustainability, based on the perspectives 
of internal and external stakeholders. This 
is different from, but related to, financial 
materiality, which is a threshold for influencing 
the economic decisions of investors. Material 
corporate sustainability issues are not limited 
to issues that could have a significant financial 
impact on the organization.
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n  Highlighted the importance of emerging issues. The assessment identified a number of emerging issues, 
including infrastructure resilience and adapting to the effects of climate change. PG&E continues to make 
progress in understanding and addressing this issue with our stakeholders. 

	  For example, in 2016, we participated in a climate change resilience workshop hosted by the California 
Energy Commission and published our first Climate Change Vulnerability Assessment, which examines 
PG&E’s exposure to the forces of climate change, including flooding during severe storms, sea level rise, 
land subsidence, heat waves, changes in precipitation patterns, and wildfire danger.

n  Underscored the importance of water and drought response. In our assessment, water’s importance to 
PG&E was notable in its interconnections to other material issues, such as the reliability of our energy supply, 
including our extensive hydroelectric system, as California faces persistent drought conditions.

	  Our partnership with the University of California, Berkeley, and the Department of Water Resources to study 
the soil moisture, snowpack and other elements in the Feather River basin serves as an example of our work 
to better understand emerging climate impacts and how they may affect PG&E’s hydroelectric system, our 
customers and wildlife.
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Engaging Stakeholders
To meet PG&E’s fundamental role as an energy 
company—delivering safe, reliable, affordable 
and clean energy to customers—we actively 
engage with a wide range of stakeholders. By 
collaborating with customers, communities, 
employees, suppliers, investors and outside 
experts, we are better able to understand their 
needs, keep them informed of our progress and 
work toward mutually beneficial outcomes.

Our Approach
PG&E’s Chief Sustainability Officer convened a Sustainability 
Advisory Council, which includes community and environmental 
leaders, policy experts and business entrepreneurs. The nine-
person group engages regularly with PG&E leaders to identify 
new areas of opportunity, inspire collaboration with new partners 
and help elevate issues within and outside PG&E.

With a great diversity of stakeholders, PG&E is also focused on 
localizing our presence and strategies in the communities we 
serve. This includes formally empowering our teams to work more 
effectively together at the local level and better incorporating local 
needs and concerns into our operating decisions. We have built 
local cross-functional leadership teams that meet regularly to 
address local issues. The teams are led by local managers and 
include representatives from across the business.

Throughout the year, PG&E also convenes a Community 
Advisory Council comprised of leaders representing the diverse 
constituencies we serve, including local businesses, workforce 
development groups and community organizations. The Council 

PG&E convenes national panel of advisers to 
guide focus on sustainability
PG&E’s commitment to sustainability took a big step forward 
when we convened our first meeting with a newly formed 
advisory council on sustainability. Company leaders and 
council members focused on the need for PG&E to further its 
sustainability work by creating a unified approach that firmly 
grounds corporate strategy in the concerns, aspirations and 
capabilities of the communities that make up its service area.

The Council, which will convene twice a year, identified a 
number of high-level opportunities, including:

n  Preparing California’s next-generation workforce and 
leaders in the energy industry by collaborating with schools 
to develop students who are growing up in a culture that 
values sustainability

n  Focusing on reducing emissions—not just to meet 
greenhouse gas-reduction goals but also to improve public 
health, particularly in underserved communities

n  Highlighting the urgency of decarbonizing transportation 
and encouraging purchases of zero-emission and 
alternative fuel vehicles

n  Cultivating new partners in Silicon Valley and other centers 
of innovation to help lead change
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provides a forum for these stakeholders to share feedback and engage in an ongoing dialogue with PG&E 
about issues of importance to them and the communities they represent.

We also convene a Communities of Color Advisory Group focused on diversity outreach and engagement, led 
by PG&E’s low-income program team in our customer organization.

Because PG&E is regulated by numerous federal, state, regional and local government agencies, we also 
engage through the regulatory process in numerous multi-stakeholder public processes convened by the 
California Public Utilities Commission, the Federal Energy Regulatory Commission, the Nuclear Regulatory 
Commission and other regulatory agencies.

The table below highlights some of our channels of engagement with stakeholder groups and how we are 
working to meet their expectations of PG&E.

CUSTOMERS HOW WE ENGAGE

n  5.3 million electric 
accounts

n  4.4 million natural 
gas accounts

n Local cross-functional leadership teams that meet regularly to address local issues
n Channel of choice for communication: text, email or phone
n Customer satisfaction surveys, focus groups and other research
n Online energy management and bill pay options
n  Self-service capabilities like reconnecting service via Interactive Voice Response 

technology
n Social media platforms
n Communications in multiple languages and formats
n  Communities of Color Advisory Group focused on diversity outreach and 

engagement
n Open houses on key projects
n Customer account and service representatives
n Customer call centers and local offices

COMMUNITIES HOW WE ENGAGE

n  Emergency first 
responders

n  Community 
organizations

n  Environmental 
organizations

n  Economic 
development 
organizations

n Local public safety teams
n  Workshops, training and practice drills with local emergency agencies and first 

responders
n  Community Advisory Council with leaders representing diverse constituencies we 

serve
n  Participation in coalitions and networks, such as Ceres, California Environmental 

Dialogue and the Silicon Valley Leadership Group
n  Active participation of officers and other employees on nonprofit boards
n  Employee volunteers
n  Meetings, conferences and community events
n  Support for local programs through community investments
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EMPLOYEES HOW WE ENGAGE

n  Current 
employees

n  Prospective 
employees

n  Retirees
n  Labor unions

n Biennial employee engagement survey
n  Employee Resource Groups
n  Awards recognizing employee leadership on safety, diversity, volunteering, 

innovation and the environment
n  Mentoring program
n  Health and wellness: 24/7 nurse hotline, Employee Assistance Program and Peer 

Volunteer Network
n  Workforce recruiting and training programs
n  Employee and retiree newsletters
n  Training and skills development, including leadership development
n  Labor and management joint engagement on key topics
n  Here to Help Hotline for any employee who encounters a stakeholder with a 

grievance

INVESTORS HOW WE ENGAGE

As of December 31, 
2015:

n  Approximately 
80 percent of 
PG&E Corporation 
shares were held 
by institutional 
investors

n  The top 10 
institutional 
investors owned 
approximately 
41 percent of our 
stock 

n Quarterly earnings calls and news releases
n  One-on-one meetings and industry conferences
n  Required disclosures
n  Discussions with institutional investors regarding corporate governance
n  Investor relations communications (as-necessary and scheduled correspondence)
n  Engagement with socially responsible investors

SUPPLIERS HOW WE ENGAGE

n  Diverse suppliers 
(women-, 
minority-, service-
disabled-veteran  
and LGBT-owned 
businesses)

n  Local suppliers
n  Small suppliers
n  Non-diverse prime 

suppliers

n Supplier Diversity Program with specific spending targets
n  Workshops and capacity-building training that support safe, cyber-secure, green 

and thriving diverse suppliers
n  Technical assistance and training programs for suppliers, many in conjunction with 

community organizations
n  Annual Responsible Supplier of the Year Awards
n  Supplier Sustainability Program
n  Engagement with the Electric Utility Industry Sustainable Supply Chain Alliance and 

the California Utilities Diversity Council
n  Facilitating supplier mentoring relationships
n  Engagement with local and national diverse business organizations
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Key Sustainability Indicators
In our Corporate Responsibility and Sustainability Report, we share our progress on a set of Key Sustainability 
Indicators for which we set annual targets. We also share data on our performance across additional 
environmental, social and economic measures.

 
 target met or exceeded  √
 target not met  —
Business

Metric 2015 Target 2015 Result Meets Target 2016 Target

GAS OPERATIONS

Strength-Tested Transmission Pipeline (miles) 74 79 √ 80

Transmission Pipeline Replacement (miles) 11 19 √ 8

Valves Automated (valves) 27 27 √ 26

Retrofitted Transmission Pipeline (miles) 55 72 √ 111

Gas Dig-Ins1 2.06 2.11 — 2.03 
(dig-ins per 1,000 Underground Service Alert tickets)  

ELECTRIC OPERATIONS

System Average Interruption Frequency Index (SAIFI) 0.957 0.871 √ 0.892 
average number of outages per customer 

System Average Interruption Duration Index (SAIDI) 106.6 96.0 √ 96.3 
average duration of outages per customer in minutes 

Customer Average Interruption Duration Index (CAIDI) 111.4 110.2 √ 108.0 
average restoration time per outage in minutes 

NUCLEAR OPERATIONS

Unit 1 Performance Indicator2  94.20 99.44 √ 98.70

Unit 2 Performance Indicator2  94.20 99.83 √ 98.70

COMPLIANCE AND RISK MANAGEMENT

Employees Completing Annual Compliance  
and Ethics Training 99.8% 99.9% √ 99.9%

Management Employees Completing 
Annual Code of Conduct Training 99.8% 99.8% √ 99.8%

1.  Total number of third-party dig-ins—damage from a third party resulting in repair or replacement of an underground facility. Definition of exclusions slightly 
adjusted in 2016 to align with benchmarks.

2. Refers to 12 performance indicators for nuclear power generation reported to the Institute of Nuclear Power Operations and compared to industry benchmarks.



13

 target met or exceeded  √
 target not met  —
Safety

Metric 2015 Target 2015 Result Meets Target 2016 Target

PUBLIC SAFETY

Leak Repair Performance1  100 or fewer 94 √ 100 or fewer 
(number at year-end) 

Gas Emergency Response2  21.00 20.33 √ 21.00 
(minutes) 

Transmission & Distribution Wires Down3 2,540 2,572 — 2,572 
(number of instances) 

Electric Emergency Response4  95.0% 97.1% √ 97.5% 
(percentage within 60 minutes) 

WORKPLACE SAFETY

Lost Workday Case Rate5 0.330 0.372 — 0.320

Serious Preventable Motor Vehicle Incident Rate6 0.239 0.266 — 0.239

Timely Reporting of Injuries7 N/A N/A N/A 67.1%

1. Number of grade 2 and 2+ leaks open at year-end. Grade 2 and 2+ leaks are minor and non-hazardous.

2.  Average response time that a Gas Service Representative or a qualified first responder takes to respond to the site of an immediate response gas emergency order.

3.  Number of instances where an electric transmission or primary distribution conductor is broken and falls from its intended position to rest on the ground or a 
foreign object (e.g., trees, vehicles, fences or other structures).

4.  Percentage of time PG&E personnel are on-site within 60 minutes after receiving a 911 electric-related call, with on-site defined as arriving at the premises 
where the 911 agency personnel are standing by.

5.  Number of Lost Workday cases incurred per 200,000 hours worked. A Lost Workday case is a current year OSHA Recordable incident that has resulted in at 
least one lost workday.

6. Measures only those incidents considered to be serious, rather than all incidents that were otherwise preventable.

7. New measure for 2016. Measures percentage of work-related injuries reported to PG&E’s 24/7 Nurse Report Line within one day of the incident.
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 target met or exceeded  √
 target not met  —
Customers and Communities

Metric 2015 Target 2015 Result Meets Target 2016 Target

CUSTOMER SATISFACTION

Customer Satisfaction Score1 77.2 75.5 — 75.7

Gas and Electric Meter Billing Accuracy2  99.75% 99.80% √ 99.73% 
(percentage of bills)

ENERGY AFFORDABILITY

Energy Savings Assistance Program  100,000 100,573 √ 100,000 
(number of homes weatherized) 

California Alternative Rates for Energy  1,390,000 1,423,989 √ 1,419,000 
(number of eligible customers enrolled) 

CUSTOMER ENERGY EFFICIENCY3

Electricity Saved (GWh) 980 1,392 √ 1,236

Natural Gas Saved (million therms) 15.4 23.4 √ 18.4

Generation Capacity Avoided (MW) 154 295 √ 226

COMMUNITY INVESTMENTS

Charitable Contributions 1.1% 1.3% √ 1.1% 
(percentage of pre-tax earnings from operations)

SUPPLIER DIVERSITY

Spending on Certified Diverse Suppliers 41.0% 44.0% √ 42.0% 
(percentage)

1.  Overall satisfaction of customers with the products and services offered by PG&E, as measured through a quarterly survey. Each year, we calibrate our customer 
satisfaction performance using results from J.D. Power’s Utility Customer Satisfaction Studies. This comparison helps us set our goal each year, as we aim to 
achieve second-quartile performance in customer satisfaction.

2.  Refers to the percentage of bills that are not adjusted after being mailed to the customer. Each year, a very small percentage of bills must be estimated, largely 
due to intermittent connectivity (similar to a cell phone temporarily losing its connection).

3.  Data refers to annual energy savings or the first-year impacts associated with installed customer energy efficiency projects. Targets are based on mandated 
energy efficiency savings as agreed upon with the California Public Utilities Commission.
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 target met or exceeded  √
 target not met  —
Employees

Metric 2015 Target 2015 Result Meets Target 2016 Target

EMPLOYEE ENGAGEMENT

Employee Engagement Index1, 2 N/A N/A N/A 76

Employee Volunteer Hours 79,000 87,000 √ 90,000

Employee Giving Campaign Pledges/Donations ($ million) $7.7 $7.9 √ $7.9

CAREER PATHWAYS

Training Effectiveness3 4.31 4.44 √ 4.45

PowerPathway™ graduates hired into industry jobs 82% 90% √ 82% 
(percentage)

HEALTH AND WELLNESS

Workforce Unavailable Due to Health4 7.5% 7.4% √ 7.2%

1. Percentage of favorable responses to questions on employee survey that measure employee engagement.

2.  There is no 2015 target or result because PG&E’s employee survey is fielded every two years, a best practice among companies, to allow more time to execute 
on action plans to address issues identified in the survey.

3.  Measures the effectiveness of PG&E’s internal training program on a 5-point scale through client surveys on predictive data from employees on their ability to 
use training on the job.

4. Percentage of full-time employees unavailable for work either due to long-term or short-term health reasons.

 target met or exceeded  √
 target not met  —
Environment

Metric 2015 Target 2015 Result Meets Target 2016 Target

COMPLIANCE

Agency Inspections Without a Written Enforcement Action 90% 91% √ 90%

BUILDINGS AND OPERATIONS

Additional Energy Use Reduction1 2.5% 1.9% — 2.0%

Additional Water Use Reduction2 4.5% 7.8% √ 3.5%

Waste Diversion Rate3 80% 79% — 80%

NATURAL RESOURCE STEWARDSHIP

“Bird-Safe” Utility Pole Retrofits 2,000 2,161 √ 2,000

CLEAN ENERGY

Renewable Portfolio Standard  23% 29.5% √ Average of 23% over 
(average percentage of renewable energy     2014 to 2016 period 
delivered to customers, 2014 to 2016)    

SUPPLIER SUSTAINABILITY

Supplier Environmental Performance Standards4 65% 74% √ 70%

1.  Energy use is measured in MMBtus, and the 167 sites include offices and service yards. In 2016, PG&E changed its methodology to measure energy use reduction 
on a square-foot basis.

2.  Water use is measured in gallons, and the 132 sites include offices and service yards. In 2016, PG&E changed its methodology to measure water use reduction on a 
square-foot basis.

3.  The waste metric measures the diversion rate in the final quarter of each year and includes all non-hazardous municipal waste at 115 office facilities and service yards.

4.  Represents the percentage of top-tier suppliers that achieve a score of three or higher on a five-point scale relative to key elements of PG&E’s Supplier 
Environmental Performance Standards, using supplier responses to an annual survey conducted by the Electric Utility Industry Sustainable Supply Chain Alliance.
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Recognition
In 2015, PG&E was honored to be recognized for our commitment to excellence in three  
major areas: corporate sustainability and environmental leadership; diversity and inclusion;  
and innovation, operations and community engagement.

Corporate Sustainability and Environmental Leadership

n  S&P Climate Disclosure Leadership Index—A perfect score of 
100 and one of only four U.S. utilities to make the index

n  Corporate Responsibility Magazine’s 100 Best Corporate 
Citizens—No. 2 among utilities and  
No. 58 overall

n  Energy Intelligence—No. 23 on EI New Energy’s Global  
Top 100 ranking

n  National Hydropower Association—Outstanding Stewards of 
America’s Waters Award

n  Newsweek Green Rankings—No. 3 among electric and gas 
utilities and No. 42 overall

n  Solar Electric Power Association Utility Solar Rankings— 
Top utility in the U.S. (Solar Megawatts)
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Diversity and Inclusion

n  Black Enterprise magazine—One of the top 40 best 
companies for diversity

n Disability Equality Index—A perfect score of 100 
percent

n  DiversityBusiness.com—One of the top 50 
organizations for multicultural business opportunities

n  DiversityInc—One of the top five utilities for diversity 
efforts

n  Electric Power Conference—Faraday Award given 
to PG&E’s PowerPathway program for employment of 
veterans

n G.I. Jobs magazine—Top 100 Military Friendly 
Employer®

n  Human Rights Campaign—100 percent rating on the 
Corporate Equality Index

n LATINA Style magazine—One of the LATINA Style 50

n  Minority Business News magazine—Named PG&E 
Chairman, CEO and President Tony Earley to “Best 
of the Decade” list and Director of Supply Chain 
Responsibility Joan Kerr to Circle of Honor

n  National Affinity Leadership Congress—Above 
and Beyond Awards to Latino and Women Employee 
Resource Groups (ERG)

n  Project SEARCH—Most Productive Program 
for internships for individuals with intellectual and 
developmental disabilities

n  U.S. Department of Defense—For long-standing 
support of employees serving in the National Guard 
and Reserve

n  U.S. Hispanic Chamber of Commerce—Million 
Dollar Club and Top Hispanic ERG

Innovation, Operations and Community Engagement

n  ARCOS—Innovation Award for implementation of 
automated emergency response technology

n  Cal Poly Society of Hispanic Professional 
Engineers—Company of the Year

n  CIO magazine—CIO 100 Award

n  Edison Electric Institute—Emergency Recovery 
Award

n  Napa Chamber of Commerce—Large Business of the 
Year

n  San Francisco Chinese Chamber of Commerce—
President’s Award

Employee Champions

 In 2015, PG&E recognized a number of employees with our highest honors for their commitment to innovation, 
environmental leadership, diversity, community involvement and safety. PG&E gave several of the award 
recipients $5,000 each to present to the nonprofit of their choice, while award finalists received $1,000 each.



18

Shermer L. Sibley Safety and Health Award

This award recognizes PG&E organizations for their outstanding contributions toward public and workplace safety 
and was given to the:

n  Gas Process Safety team for successfully deploying 
a world-class process safety management system to 
focus resources on the most significant hazards.

n  Humboldt Bay Power Plant team for working for 
more than 900 days without a single work-related 
incident requiring medical treatment beyond first aid 
while decommissioning the nuclear power plant.

Richard A. Clarke Environmental Leadership Award

This award honors PG&E individuals and teams who demonstrate stewardship of the environment and was 
awarded to:

n  Corporate Real Estate Strategy and Services 
Project Delivery and Facility Management for 
exceeding the five-year goals for energy, water and 
waste reduction and embedding environmentally-
preferable practices into the real estate life cycle.

n  The Electric Transmission Vegetation Management 
Right-of-Way Stewardship Accreditation team, 
which came together to seek industry-leading, 
nationally recognized validation of PG&E’s right-of-way 
stewardship activities.

n  The Helm Substation Burrowing Owl Conservation 
team, which devised a strategy to complete capital 
improvements while minimizing disturbance of the 
protected burrowing owls that make a home along the 
fence surrounding the substation.

Margaret Mooney Award for Innovation

This award acknowledges individuals or teams who demonstrate innovation and was awarded to the:

n  Data Visualization—Google Earth SAP team, which 
created a new technology that provides work crews 
with a dramatically enhanced data visualization of 
work in progress.

n  Generator Power Package team for creating the first-of-
its-kind “primary voltage generation package” to provide 
power during planned outages and emergency work.

n  Helms Rotor Replacement Project team for taking 
on the task of repairing, then replacing, million-pound 
rotors when purchasing factory replacements was not 
an option.
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John A. Britton Award

This award, which recognizes individuals who, through quick action, courage and selflessness, saved the life of 
a colleague or community member, was awarded to:

n  Matt Bateman, Donnie Davis, Sal Escamilla, Dan 
Gorman, Jim McDonald and Brandon McLean, who 
leapt into action to extinguish a fire in an apartment 
building, call the fire department and alert residents, 
preventing serious injury and greater property 
damage.

n  Richard Bush, Jr., who saved the life of an 
unconscious man by performing CPR with his brother 
until emergency responders arrived.

n  Alex Farrington, who saved the life of a motorcycle 
accident victim by providing first aid until emergency 
responders arrived.

n  Kurt Kidwell, who saved the life of a choking baby by 
performing a finger sweep of her mouth and applying 
pressure to her back to clear her airway.

n  Laird Oelrichs, who saved the life of a heart 
attack victim at the finish line of a half-marathon by 
performing CPR until emergency responders arrived.

n  Ben Sanderson, who prevented injuries by using his 
PG&E vehicle to block the scene of a crash between 
a large truck and a PG&E power pole until emergency 
responders arrived.

Frederick W. Mielke, Jr. Award for Outstanding Community Service

This award distinguishes PG&E employees who demonstrate outstanding community service and was awarded to:

n  Jeff Gomes, who has volunteered with the Orland Fire 
Department for 24 years, making all emergency calls 
and training all new volunteer firefighters.

n  Cynthia Haynes, who has chaired the Auburn Veterans 
Day Parade for nine years and encouraged students to 
get involved.

n  Mark Rasmussen, who has directed a team of PG&E 
volunteers for the past 26 years to decorate a tree at 
the Hospice of San Joaquin in Stockton with LED light 
cable and garland during the holidays.

Presidents’ Diversity Champion Award

This award recognizes employees who have worked to help promote a diverse and inclusive culture and was 
awarded to:

n  Julia Huang, an inaugural board member of PG&E’s 
Veterans ERG, who has established partnerships between 
veterans and the PowerPathway program, created a 
recruiting position that works exclusively with veterans and 
formalized the Buddy Program to mentor veterans.

n  Jeannette Lindemann, a field ambassador of the 
Women’s Network, who has created mentoring and 
networking opportunities in the Walnut Creek and 
Concord areas and spearheaded a new chapter in 
San Ramon.

n  Dela Weeks, who serves as president of PG&E’s Black 
ERG and is renowned for coordinating large-scale 
volunteer efforts and working with younger leaders to 
develop leadership and communication skills.


